
LATEST TOURISM RECOVERY RESEARCH

Alberta Tourism Industry Dashboard
 
All travel indicators showed positive momentum except parks attendance,
which was relatively flat. Accommodation saw marked improvement for the
summer surpassing last year’s numbers. Progress is primarily the result of
strong domestic travel in the summer months, however, international travel still
has a long way to go.
 
See the latest research and insights in our updated Alberta Tourism Industry
Dashboard.
 
Updated Market Insights
 
We are regularly compiling and tracking information on pre-pandemic source
markets to understand how travellers from different markets are returning to
travel. See updated market information for Alberta, Canada, France, Germany,
the U.K., and the U.S.
 

REMINDER: JOIN ONE OF TRAVEL ALBERTA’S NEW
ADVISORY COMMITTEES

Travel Alberta is seeking members for two newly created Advisory Committees
to gather input and feedback on Travel Alberta’s mandate and business plan
objectives. Members of the Marketing Insights Advisory Committee and
Access and Product Development Advisory Committee will provide an industry
voice, advice, and insight to help develop and promote authentic Alberta
experiences to the world.
 
If you’re a leader willing to share insights, experiences, and challenges, and
want to collaborate with other tourism partners from across the province, we
want to hear from you. 

APPLY BY OCTOBER 8

RESOURCES FOR NAVIGATING HEALTH MEASURES

Tourism is a people-centred business. It’s about social connection and
memorable experiences shared together. To protect the health of visitors and
residents, which are the lifeline of your operations, we know you are committed
to ensuring your guests feel safe.
 
For the latest information and links to key resources to help you navigate
Alberta’s current health measures, visit our Industry Hub.

VISIT

FROM CONSERVATION TO COMMUNITY: HOW THE
CALGARY ZOO BRINGS THE WORLD TO ALBERTA

Home to nearly 1,000 animals across 119 species, the Calgary Zoo is the most
visited zoo in Canada and the third most visited destination in Alberta. The
Calgary Zoo is accustomed to welcoming people from all over the globe, but
during the COVID-19 pandemic, the support of Albertans and Canadians has
kept it going.
 
Even when it isn’t possible to hop on a plane to visit the African Sahara or to
explore Asia—whether due to COVID, finances, mobility, or other barriers—
staff at the Calgary Zoo work hard to ensure visitors to its urban forest can
immerse themselves in the sights and sounds of wild animals from all
quadrants of the earth.

READ

CROWN LAND OUTDOOR RECREATION A POWERFUL
ECONOMIC DRIVER

A recently released study undertaken by the Tourism Industry Association of
Alberta (TIAA) found that Alberta’s crown land outdoor recreation economy
generates $2.3 billion in trip-related expenditures, including $376 million spent
annually on outdoor equipment and accessories.
 
The study includes six recommendations to unlock the full potential of Alberta's
outdoor recreation economy.

READ MORE

WORLD TOURISM DAY: REFLECTING ON RESILIENCE AND
GRACE

September 27 was World Tourism Day and we marked the occasion with a
salute to the people working in Alberta tourism. Despite tourism topping the list
of the industries hardest hit by COVID-19 and coping with the worst crisis the
sector has ever faced, you have proven to be the very definition of resilient—
strong, spirited, and adaptable. 

READ

FOLLOW US
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